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ACADEMIC EXPERIENCE 
 
 7/93 to Present Professor II of Marketing 
    Rutgers University 
 
 7/96 to 6/98  Chairperson of Marketing 
    Rutgers University 
 
 7/88 to 7/93  Professor of Marketing 
    Rutgers University 
  
 7/81 to 6/88  Associate Professor of Marketing 
    New York University 
 
 6/81 to 6/83             Editor, Journal of Retailing 
 
 6/78 to 6/81  Assistant Professor of Marketing 
                                           Associate Director, Institute of Retail Management 
    New York University 
  
 9/77 to 6/78  Assistant Professor of Business 
    Administration, University of Pittsburgh 
  
 9/76 to 5/77  Instructor of Marketing 
    Georgia State University 
  
 4/73 to 9/77  Graduate Research Assistant 
    Georgia State University 
  
EDUCATION 
 
 9/77 Ph.D.  Georgia State University 
    Major Area: Marketing 
    Minor Area: Social Science Research 
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8/74 M.B.A. Georgia State University 
    Major Area: Marketing 
  
 3/73 B.A.  University of Georgia 
    Major Area: Journalism/Advertising 
    Minor Areas: Marketing, Psychology, Art 
 
ACADEMIC HONORS 
 

• American Marketing Association Ph.D. Consortium Fellow: 1976 
• Georgia Malanos Award (highest M.B.A. scholastic average, Georgia State 

University) 
• Magna Cum Laude, University of Georgia 
• Phi Kappa Phi (national scholastic honorary) 
• Beta Gamma Sigma (national business honorary) 
• Kappa Tau Alpha (national journalism honorary) 
• Alpha Mu Alpha (national marketing honorary) 
• Outstanding Young Women of America 1981 
• Who's Who of American Women 1984, 1985, 1986, 1987, 1988, 1989, 1990, 

1991, 1992, 1993, 1994, 1995, 1996, 1997, 1998,1999, 2000, 2001 
• Who’s Who in the Media and Communications 1997, 1998,1999, 2000, 2001 
• Who's Who of Emerging Leaders in America 1990, 1991, 1992 
• Who's Who in the World, 1991, 1992, 1993, 1994, 1995, 1996, 1997, 

1998, 1999, 2000, 2001 
• Nominee, P. D. Converse Award, 1992, 1996 
• Association for Consumer Research Fellows Award 1994 
• Named as Top 100 Marketing Researcher, J. Fraedrich survey, 1998 
• Society for Marketing Advances, 2002 Outstanding Scholar Award (with 

Morris B. Holbrook and Shelby D. Hunt) 
• Institute for Scientific Information, 1992, Named as Most Highly Cited 

Researcher (Criterion: in top 0.5 percent of all published researchers) 
 Invitee to Association for Consumer Research and American Marketing 

Association Doctoral Student Luncheon, 2007, 2008 
 Leaders in Diversity Award Nominee, 2008, Rutgers School of Business 
 Grady College of Communications, University of Georgia, Outstanding 

Alumni Scholar Award 2008 
 Institute for Scientific Information, 2009, Named as a Most Highly Cited 

Researcher in Economics and Business 
 
PROFESSIONAL AFFILIATIONS 
 

• American Marketing Association 
• Association for Consumer Research 
• Society for Consumer Psychology 
• American Academy of Advertising 
• Semiotic Society of America 
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• American Anthropological Association 
 

CONSULTING ACTIVITIES 
 
 The Coca Cola Company  
 Ralston-Purina Corporation 
 Turner Broadcasting Systems 
 Lenox, Inc. 
 Saatchi and Saatchi Advertising, Inc. 
 D'Arcy Masius Benton & Bowles 
 AT&T 
 Minnetonka Brands 
 NCR 
 Zenith Media Corporation 
 Corporation Conto Foretagen (Stockholm, Sweden)  
 Consumer & Corporate Affairs: Canada 
 Office of Consumer Affairs: State of New Jersey 
 Federated Department Stores 
 Richs Department Stores 
           Yachting Magazine 
           Panasonic Electronics 
          Olive Garden Restaurants 
          Orkin Pest Control Services 
          Wall Street Journal 
          Ernst & Young 
 
PUBLICATIONS: JOURNALS 
 
Toward a Genetic Profile of Melungeons in Southern Appalachia, (forthcoming 2010) 
with Donald Panther-Yates, Appalachian Journal. 
 
Evolutionary Branding, (2009) Psychology and Marketing, Special Issue on Branding. 
forthcoming. 
 
Peering Inward for Ethnic Identity: Consumer Responses to DNA Tests, Identity: An 
International Journal of Theory and Research, January, 2008 
 
Metaphor in the Marketplace, Marketing Theory, 2007 
 
Men, Dogs, Guns and Cars: The Rhetoric of Rugged Individualism, Journal of 
Advertising, 2003. 
 
Metaphors, Archetypes and the Biological Origins of Semiotics, Semiotica, 2002. 
 
Always Historicize. Researching Marketing History in a Post Historical Epoch (2001) 
with Stephen Brown and Pauline Maclaran, Marketing Theory, Vol. 1., 1, September. 
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Legends in our own Time: How Motion Pictures and Television Shows fulfill the 
Functions of Myth (2001) American Journal of Semiotics, vol. 17, No. 3, (Fall). 
 
Dogs as Metaphors, Semiotica, 2000. 
 
An Existential Analysis of the Embodied Self in Postmodern Consumer Culture (1999), 
with Craig Thompson, Consumption Markets and Culture, Fall. 
 
When Expert Consumers Interpret Textual Products: Applying Reader-Response 
Theory to Television Programs, Consumption Markets and Culture, 1999. 
 
The Meanings of Men, Semiotica, 1999. 
 
On Human Commoditization and Resistance: A Model Based Upon Buchenwald 
Concentration Camp, with Ronald P. Hill, Psychology and Marketing, 1998. 
 
A Model of Product Discourse: Linking Consumer Practice to Cultural Texts, with Linda 
Scott and William Wells, Journal of Advertising, 1998 (Honorable Mention as Best 
Article). 
 
Some Thoughts on the Cultural Meaning of Holidays, Semiotica, 1997/98. 
 
Why Media Matters, with Craig Thompson, Journal of Advertising, 1997. (Honorable 
Mention as Best Article). 
 
Consumer Survival During the Great Depression: Reports from the Field, with Ron P. 
Hill, Journal of Macromarketing, 1997. 
 
A Feminist Perspective on Prostitution in American Film, with Barbara Stern, American 
Journal of Semiotics, Vol. 11, 3-4,1997. 
 
The Birth of Modern Entitlement Programs: Implications for Welfare Policy, with Ron 
Hill, Journal of Public Policy and Marketing, Vol. 15, #2, 1996. 
 
Involvement with Animals as Consumer Experience, with Clinton R. Sanders, Society 
and Animals, 1996. 
 
Motion Pictures as Metaphoric Consumption: How Animal Narratives Teach Us to be 
Human, Semiotica, with Clinton Sanders, 1996. 
 
Human Rights Abuses by the Third Reich, (1996) with Ronald Paul Hill, Human Rights 
Quarterly, Vol. 18, # 4, November, 848 – 867. 
 
Personal, Professional and Popular Culture Perspectives on Addiction, American 
Behavioral Scientist, 1995. 
 
Recovering Addicts' Responses to the Cinematic Portrayal of Drug and Alcohol 
Addiction, with Joyce McGriff, Journal of Public Policy and Marketing, 1995. 
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Understanding the Socialized Body: A Poststructuralist Analysis of Consumers' Self 
Conceptions, Body Images, and Self-Care Practices, with Craig Thompson, Journal of 
Consumer Research, 1995. 
 
Consumers and Their Animal Companions, Journal of Consumer Research, March 
1994. 
 
The Cinematic Depiction of Drug Addiction: A Semiotic Account, Semiotica, 1994. 
 
Ideology in Consumer Research, 1980 and 1990, Journal of Consumer Research, 
March 1993. 
 
Using Consumption Imagery to Decode 'Twin Peaks', American Journal of Semiotics, 
January 1993. 
 
The Consciousness of Addiction: Toward a General Theory of Compulsive 
Consumption, Journal of Consumer Research, September, 1992. 
 
The Semiotics of Ethnicity: Using Consumption Imagery to Decode Spike Lee's Do the 
Right Thing, Semiotica, 1992. 
 
Mass Media Communication of Sacred and Secular Consumption Values: A Semiotic 
Analysis of Mister Rogers and Johnny Carson, in E. C. Hirschman (Ed.) Research in 
Consumer Behavior, Vol. 5, 1991. 
 
Babies for Sale: Marketing and the New Reproductive Technologies, Journal of 
Consumer Affairs, Vol. 25, #2, Winter 1991. 
 
Possession and Commoditization in Blue Velvet, Nine and 1/2 Weeks, and Fatal 
Attraction, Semiotica, December, 1991. 
 
Secular Immortality and the American Ideology of Affluence, Journal of Consumer 
Research, June 1990, 31–42. 
 
Sacred, Secular, and Mediating Consumption Imagery in Television Commercials, 
Journal of Advertising Research, December 1990. 
 
Dimensions of Possession Importance, with Priscilla La Barbera, Psychology & 
Marketing, September 1990. 
 
Role-Based Models of Advertising Creation and Production, Journal of Advertising, Vol. 
18, 4, 1989, 42–53. 
 
Resource Exchange in the Production and Distribution of a Motion Picture, Empirical 
Studies of the Arts, Fall, 1989. 
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The Meaning of Christmas, with Priscilla La Barbera, in Interpretive Consumer 
Research, Elizabeth C. Hirschman, (ed.), Association for Consumer Research, Provo, 
Utah, 1989. 
 
The Ideology of Consumption: A Structural-Syntactical Analysis of Dallas and Dynasty, 
Journal of Consumer Research, December 1988. 
 
Developing, Disseminating and Utilizing Marketing Knowledge, with the Marketing 
Thought Task Force of the American Marketing Association, Journal of Marketing, 
October, 1988, pp. 1–22. 
 
Upper-Class WASPS as Consumers: A Humanist Inquiry, Research in Consumer 
Behavior, Vol. 3, J. N. Sheth and E. C. Hirschman (eds.), JAI Press, Greenwich, CT, 
1988. 
 
Consumer Preferences in Literature, Motion Pictures, and Television Programs, 
Empirical Studies of the Arts, Summer, 1987. 
 
A Cross-Organizational Comparison of Retail Buyers Information Sources, 1987, With 
David Mazursky, International Journal of Retailing, Vol. 2, 44 – 61. 
 
Theories of Time Use: Implications for Consumer Research, in Research in Consumer 
Behavior, Vol. 2, J. N. Sheth and E. C. Hirschman (eds.), JAI Press, Greenwich, CT, 
1987. 
 
People as Products: Analysis of a Complex Marketing Exchange, Journal of Marketing, 
January 1987. 
 
Multiple Orientations for the Conduct of Marketing Research, with David Brinberg, 
Journal of Marketing, October 1986. 
 
The Effect of Verbal and Pictorial Advertising Stimuli on Aesthetic, Utilitarian and 
Familiarity Perceptions, Journal of Advertising, June 1986. 
 
Humanist Inquiry in Marketing Research, Journal of Marketing Research, August 1986. 
 
Philosophies and Methods for Research on Experiential Consumer Behavior, with 
Morris B. Holbrook, in Methodological Innovations in Consumer Research, David 
Brinberg and Richard Lutz (eds.), Springer-Verlag, 1985. 
 
Scientific Style and the Conduct of Consumer Research, Journal of Consumer 
Research, September 1985. 
 
Primitive Aspects of Consumption in Modern American Society, Journal of Consumer 
Research, September 1985. 
 
A Multidimensional Analysis of Content Preferences for Leisure Time Media, Journal of 
Leisure Research, Vol. 17, no. 1, 1985. 
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Relationships among Indicators of Success in Broadway Plays and Motion Pictures, 
Journal of Cultural Economics, June 1985. 
 
Leisure Motives and Sex Roles, Journal of Leisure Research, Vol. 16, no. 3, 209–223, 
1985. 
 
Marketing, Minorities and Consumption: Traditional and Neo-Marxist Perspectives, 
Journal of Marketing and Public Policy, 1985. 
 
Dual Consciousness and Altered States: Implications for Consumer Research, Journal 
of Business Research, Summer, 1985. 
 
Cognitive Processes in Experiential Consumer Behavior, Research in Consumer 
Behavior, Vol. 1, Jagdish N. Sheth (ed.), JAI Press, Greenwich, CT, 1985. 
 
On the Acquisition of Aesthetic, Escapist, and Agentic Experiences, Empirical Studies of 
the Arts, Vol. 1, no. 2, 1983. 
 
Aesthetics, Ideologies and the Limits of the Marketing Concept, Journal of Marketing, 
Fall, 1983. 
 
Motives Underlying Marketing Information Acquisition and Knowledge Transfer, with 
Melanie Wallendorf, Journal of Advertising, Vol. 11, 1983. 
 
Consumer Intelligence, Creativity and Consciousness: Implications for Consumer 
Education and Protection, Journal of Marketing and Public Policy, Vol. 2, 1983. 
 
Experience Seeking: A Subjectivist Perspective of Consumption, Journal of Business 
Research, Summer 1983. 
 
Predictors of Self-Projection, Fantasy Fulfillment, and Escapism, Journal of Social 
Psychology, Spring, 1983. 
 
The Experiential Aspects of Consumption: Consumer Fantasies, Feelings and Fun, with 
Morris Holbrook, Journal of Consumer Research, September 1982. 
 
Ethnic Variation in Hedonic Consumption, Journal of Social Psychology, Summer, 1982. 
 
Consumer Payment Systems: The Relationship of Attitude Structure to Preference and 
Usage, Journal of Business, October, 1982. 
 
Hedonic Consumption: Emerging Concepts, Methods, and Propositions, with Morris 
Holbrook, Journal of Marketing, Winter 1982. 
 
Some Novel Propositions Concerning Problem Solving, Perceptual and Motor Skills , 
Vol. 10, #3, September 1982, 47 – 56. 
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Sexual Identity and the Acquisition of Rational, Absorbing, Escapist, and Modeling 
Experiences, Journal of Social Psychology, 1982. 
 
A Comparison of Consumer Payment Systems: Some Strategic Implications, Journal of 
Retail Banking, Spring, 1982. 
 
Free Response and Card Sort Techniques for Assessing Cognitive Content, with 
Melanie Wallendorf, Perceptual and Motor Skills, June, 1095 – 1110. 
 
Characteristics of the Cultural Continuum: Implications for Retailing, with Melanie 
Wallendorf, Journal of Retailing Special Issue on Aesthetics, Spring 1982. 
 
Religious Affiliation and Consumption Processes, Research in Marketing, Volume 6, 
Jagdish N. Sheth (ed.), JAI Press, Greenwich, CT, 1982. 
 
American Jewish Ethnicity: Its Relationship to Some Selected Aspects of Consumer 
Behavior, Journal of Marketing, June 1981. 
 
Psychographic Segmentation of the Market for Banking Services, with Thomas J. 
Stanley and William Danko, Journal of Retail Banking, Spring 1981. 
 
Subjective and Objective Criteria in Consumer Choice: An Examination of Retail 
Patronage Criteria, with S. Krishnan, Journal of Consumer Affairs, Summer 1981. 
 
Comments on Credit Cards: A Multidisciplinary Review, Journal of Consumer Research, 
March 1981. 
 
Retail Research and Theory, Annual Review of Marketing, Ben M. Enis and Kenneth 
Roering (eds.), American Marketing Association, Chicago, Ill., 1981. 
 
Cognitive Complexity, Intelligence and Creativity: A Conceptual Overview with 
Implications for Consumer Research, in Research in Marketing, Jagdish N. Sheth (ed.), 
Vol. 5, JAI Press, Greenwich, CT, 1981. 
 
Social and Cognitive Influences on Information Exposure: A Path Analytic Investigation, 
Journal of Communications, Winter 1981. 
 
Innovativeness, Novelty Seeking and Consumer Creativity, Journal of Consumer 
Research, December 1980. 
 
Black Ethnicity and Innovative Communications. (1980), Journal of the Academy of 
Marketing Science, 8 (2), 100 – 19. 
 
Some Implications of Variety Seeking for Advertising and Advertisers, with Melanie 
Wallendorf, Journal of Advertising, 1980. 
 
Retailing without Stores, with Larry J. Rosenberg, Harvard Business Review, July-
August 1980. 
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Retailing and the Dissemination of Popular Culture, with Ronald W. Stampfl, Journal of 
Retailing, Spring 1980 (special issue on retailing research edited by Hirschman and 
Stampfl). 
 
Creative Consumption: A Unifying Theoretical Perspective, Management Bibliographies 
and Reviews, Spring 1980. 
 
Sources Shoppers Use to Pick Stores, with Michael Mills, Journal of Advertising 
Research, Spring 1980. 
 
Consumer Credit Card Usage and Retail Purchasing, with Mark Alpert and Raj 
Srivastava, Journal of Retail Banking, March 1980. 
 
Intratype Competition among Department Stores, Journal of Retailing, Fall 1979. 
 
Consumer Perception and Use of Alternative Credit Card Payment Systems, Journal of 
Consumer Research, June 1979. 
 
A Descriptive Theory of Retail Market Structure, Journal of Retailing, Winter 1978–
1979. 
 
A Pragmatic Concept of Impulse Purchasing, with Danny N. Bellenger and Dan H. 
Robertson, Journal of Advertising Research, December 1978. 
 
Geographic Generalizability: An Experiment with Outshopper Models, with Danny N. 
Bellenger, Review of Business and Economic Research, Fall 1978. 
 
Bank Credit Card Usage in Department Stores, with Jac L. Goldstucker, Journal of 
Retailing, Summer 1978. 
 
Inter-Market Validity of Retail Image Research: An Empirical Examination, with Barnett 
Greenberg and Dan H. Robertson, Journal of Retailing, Spring 1978. 
 
Bank Card Users: A New Market Segment for Regional Retailers, with Jac L. 
Goldstucker, MSU Business Topics, August 1977. 
 
An Application of Simulation in Retail Management, with Danny Bellenger and Dan 
Robertson, Simulation, January 1977. 
 
Age and Education as Key Correlates of Store Selection for Female Shoppers, with 
Danny Bellenger and Dan Robertson, Journal of Retailing, Winter 1976–1977. 
 
 
PUBLICATIONS: NATIONAL AND INTERNATIONAL CONFERENCE 
PROCEEDINGS 
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Haven of the Far Side of the World: Jews and Muslims in Colonial America,  
(forthcoming 2010), 10th International Conference on Diversity in Organizations, 
Communities and Nations, July 17 – 19, Belfast, Northern Ireland. 
 
Looking for Christmas in a Muslim Country, with Mourad Tousani, (2008), Advances in 
Consumer Research, Association for Consumer Research. 
 
Cultural Syncretism and Ramadan Observance, with Mourad Touzani, (2007), 
Advances in Consumer Research, Association for Consumer Research. 
 
Foodsigns on the Highway of Life: The Semiotics of the Diner, (2006), in Advances in 
Consumer Research, C. Pechman and L. Price (eds.), Association for Consumer 
Research. 
 
Biogenetics, Addiction and Novelty Seeking, (2006), in Advances in Consumer 
Research, C. Pechman and L. Price (eds.), Association for Consumer Research 
Research, Vol. 31, Association for Consumer Research. 
 
The Architecture of Contemporary American Foodways, 2004, Advances in Consumer 
Research, Vol. 31, Association for Consumer Research  
 
Consumer Autobiographical Metaphors and Mass Media Preferences, 2004, Advances 
in Consumer Research, Vol. 31, Association for Consumer Research 
 
Consumer Behavior Among the Melungeons: Reconstructing a Lost Heritage (2003), 
Advances in Consumer Research, Vol. 29, P. Anand and D. Rook (eds.) Association for 
Consumer Research. (Working Paper abstract). 
 
Ethnicity, Racism and the Colonization of Consumption (2001) Proceedings, American 
Marketing Association National Conference, Washington, D.C., August. 
 
Do Consumers’ Genes Influence Their Behavior? Findings on Novelty Seeking and 
Compulsive Consumption,” 2001, Advances in Consumer Research, Vol. 27, 
Association for Consumer Research. 
 
Consumers’ Use of Intertextuality and Archetypes, 2000, Advances in “Consumer 
Research, Vol. 26, Stephen Hoch and Robert Meyers (eds)., Association for Consumer 
Research. 
 
Applying Reader – Response Theory to a Television Program, 1999, Advances in 
Consumer Research, Vol. 25, Eric Arnould and Linda Scott (Editors), Association for 
Consumer Research, Provo, Utah. 
 
On Human Commoditization: A Model Based Upon African - American Slavery, with 
Ronald P. Hill, 1999, Advances in Consumer Research, Vol. 25, Eric Arnould and Linda 
Scott (Editors), Association for Consumer Research, Provo, Utah. 
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The Role of Emotion in Consumer Research with Barbara B. Stern, (1999), Advances in 
Consumer Research, Vol. 25, Eric Arnould and Linda Scott (Editors), Association for 
Consumer Research, Provo, Utah. 
 
Consumer Behavior and the Wayward Mind, with Barbara Stern, Advances in 
Consumer Research, Vol. 24, Association for Consumer Research, Provo, Utah, 1998. 
 
On Being a Female Fellow: My Life As An Oxymoron, Fellows Address, Advances in 
Consumer Research, Vol. 22, Kim Corfman and John Lynch (eds.), Association for 
Consumer Research, Provo, UT, 1996. 
 
Women as Commodities: Prostitution as Depicted in The Blue Angel, Pretty Baby and 
Pretty Woman, with Barbara Stern, in Deborah Roedder-John and Christopher Allen 
(eds.), Advances in Consumer Research, Vol. 21, Provo, Utah, Association for 
Consumer Research, 1994. 
 
The Nouvelle Femme Meets Consumer Research: Feminist Consumption at the 
Movies, in Leigh McAllister and Michael Rothschild (eds.), Advances in Consumer 
Research, Vol. 20, Provo, Utah, Association for Consumer Research, 1993. 
 
Mundane Addiction: The Cinematic Depiction of Cocaine Consumption, in John Sherry 
and Brian Sternthal (eds.), Advances in Consumer Research, Vol. 19, Provo, Utah, 
Association for Consumer Research, 1992. 
 
Cocaine as Innovation: A Social Symbolic Account, in John Sherry and Brian Sternthal 
(eds.), Advances in Consumer Research, Vol. 19, Provo, Utah, Association for 
Consumer Research, 1992. 
 
Recovering from Drug Addiction: A Phenomenological Account, in John Sherry and 
Brian Sternthal (eds.), Advances in Consumer Research, Vol. 19, Provo, Utah, 
Association for Consumer Research, 1992. 
 
Secular Mortality and the Dark Side of Consumer Behavior, Presidential Address, 
Advances in Consumer Research, Vol. XVII, Michael R. Solomon and Rebecca Holman 
(eds.), Association for Consumer Research, Provo, UT, 1991. 
 
A Feminist Critique of Marketing Theory: Toward Agentic-Communal Balance, Gender 
and Consumption, Janeen Arnold Costa (ed.), University of Utah Press: Salt Lake City, 
Utah, 1991. 
 
Exploring the Dark Side of Consumer Behavior: Metaphor and Ideology in Prostitution 
and Pornography, Gender and Consumption, Janeen Arnold Costa (ed.), University of 
Utah Press, Salt Lake City, Utah, 1991. 
 
Consumption Styles of the Rich and Famous: The Semiology of Saul Steinberg and 
Malcolm Forbes in Advances in Consumer Research, Vol. 16, G. Gorn, R. Pollay, and 
M. Rothberg (eds.), Association for Consumer Research, Provo, UT, 1990. 
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Sacred and Secular Consumption Imagery in a Historic Text, in Marketing and 
Semiotics, Vol. II, J. Umiker-Sebeok (ed.), Indiana University Press, Bloomington, IN, 
1990. 
 
The Semiology of Secularness: Consumption Imagery in Citizen Kane, in Proceedings, 
American Psychological Association, Division 23 (Consumer Psychology), Meryl P. 
Gardner (ed.), 1990. 
 
The Semiotics of Sacredness: Consumption Imagery in The Emerald Forest, in 
Proceedings of the Marketing Theory Conference, R. P. Bagozzi and J. P. Peter (eds.), 
American Marketing Association, Chicago, IL, 1989. 
 
Interpretation and Reinterpretation in Theory Construction and Application: The Views 
of Some Prominent Consumer Behavior Theorists, Advances in Consumer Research, 
Vol. 16, Thomas Srull (ed.), Association for Consumer Research, Provo, UT, 1989. 
 
Consumer Behavior Theories as Heroic Quest, Advances in Consumer Research, Vol. 
16, Thomas Srull (ed.), Association for Consumer Research, Provo, UT, 1989. 
 
Sacred and Secular Aspects of Consumption: The Semiotics of Baby Boom, 
Proceedings, American Psychological Association, Division 23 (Consumer Psychology) 
National Conference, David Schumann (ed.), 1989. 
 
Tin Men and the Marketing Concept, Proceedings, American Psychological Association, 
Division 23, Annual Conference, New York City, 1988. 
 
Beverly Hills Cop and Consumer Behavior, in R. Belk and G. Zaltman (eds.), 
Proceedings, American Marketing Association National Theory Conference, Chicago, 
IL, 1987. 
 
Marketing Research: To Serve What Purposes? in R. Belk and G. Zaltman (eds.), 
Proceedings, American Marketing Association National Theory Conference, Chicago, 
IL, 1987. 
 
Movies as Myths: An Interpretation of Motion Picture Mythology, in Proceedings of the 
International Conference on Marketing and Semiotics, J. Umiker-Sebeok (ed.), Mouton 
de Gruyter. 
 
Adoption of an Incredibly Complex Innovation: Propositions from a Humanistic Vantage 
Point, in Advances in Consumer Research, Vol. 14, M. R. Wallendorf and P. A. 
Anderson (eds.), Association for Consumer Research, 1987. 
 
Marketing, Intellectual Creativity and Consumer Research, Advances in Consumer 
Research, Vol. 13, R. L. Lutz (ed.), Association of Consumer Research, 1986. 
 
Marketing as an Agent of Change in Subsistence Cultures, Advances in Consumer 
Research, Vol. 13, R. L. Lutz (ed.), Association for Consumer Research, 1986. 
 

 



Elizabeth C. Hirschman Page 13 
 
 

The Creation of Product Symbolism, Advances in Consumer Research, Vol. 13, R. L. 
Lutz (ed.), Association for Consumer Research, 1986. 
 
Ethnic Variation in Media Content Preferences, Proceedings, Marketing 
Communications Conference, American Marketing Association, Phoenix, AZ, February 
1985. 
 
Utilitarian, Aesthetic and Familiarity Responses to Visual Versus Verbal Advertisements, 
with Michael Solomon, Advances in Consumer Research, Vol. 11, Association for 
Consumer Research, 1984. 
 
The Relationship of Age and Gender Subcultures to the Consumption of Rational and 
Arational Experiences, with Michael Solomon, Advances in Consumer Research, Vol. 
10, Association for Consumer Research, 1983. 
 
Cognitive Structure Across Consumer Ethnic Subcultures, Advances in Consumer 
Research, Vol. 10, Association for Consumer Research, 1983. 
 
Religious Differences in Cognition Regarding Novelty Seeking and Information Transfer, 
Advances in Consumer Research, Vol. 9, Association for Consumer Research, 1982. 
 
Symbolism and Technology as Sources for the Generation of Innovations, Advances in 
Consumer Research, Vol. 9, Association for Consumer Research, 1982. 
 
An Examination of Ethnicity and Consumption Using Free-Response Data, 
Proceedings, National Educators' Conference, American Marketing Association, 
Chicago, 1982. 
 
Ethnic Variation in Leisure Activities and Motives, Proceedings, National Educators' 
Conference, American Marketing Association, Chicago, IL, 1982. 
 
Purchase Context and Payment System Usage, Proceedings, European Association for 
Advanced Research in Marketing, Antwerp, Belgium, 1982. 
 
Consumer's Psychological Debt Limit: Socioeconomic, Attitudinal and Behavioral 
Correlates, Proceedings, European Association for Advanced Research in Marketing, 
Antwerp, Belgium, 1982. 
 
Coalition Formation Among Culture Production Systems: An Application of 
Interdependence Theory, with Michael Solomon, Proceedings, Third Annual National 
Theory Conference, American Marketing Association, 1982. 
 
Consumers Who Lose Control of Their Spending: Attitudinal and Behavioral Correlates, 
Proceedings, American Institute of Decision Sciences Annual Conference, 1981. 
 
Attributes of Actual and Ideal Payment Systems, Proceedings, American Institute of 
Decision Sciences Annual Conference, 1981. 
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The Trans-Situational Stability of Payment System Prototypes, Proceedings, National 
Educators' Conference, American Marketing Association, Washington, D.C., 1981. 
 
The Roles of Perception and Preference in Consumer Decision Making, Proceedings, 
National Educators' Conference, American Marketing Association, Washington, D.C., 
1981. 
 
Cognitive Complexity and the Perception of Intangible Attributes, Proceedings, National 
Educators' Conference, American Marketing Association, Washington, D.C., 1981. 
 
An Exploratory Comparison of Decision Criteria Used by Retail Buyers, Proceedings, 
National Patronage Theory Conference, American Marketing Association, Lake Placid, 
New York, May 1981. 
 
Attributes of Consumer Payment Systems: Results from a Preliminary Investigation, 
Proceedings, European Association for Advanced Research in Marketing Conference, 
Copenhagen, Denmark, March 1981. 
 
Women's Occupational Status and Situational Use of Apparel Prototypes, Proceedings, 
European Association for Advanced Research in Marketing Annual Conference, 
Copenhagen, Denmark, March 1981. 
 
Media Habits and Variety Seeking, with Melanie Wallendorf, Proceedings, European 
Association for Advanced Research in Marketing Annual Conference, Copenhagen, 
Denmark, March 1981. 
 
Hierarchical Cognitive Content in Four Domains of Consumption, with Susan P. 
Douglas, in Advances in Consumer Research, Vol. 8, Kent Monroe (ed.), Association 
for Consumer Research, 1981. 
 
Women's Occupational Status and Retail Patronage, in Advances in Consumer 
Research, Vol. 8, Kent Monroe (ed.), Association for Consumer Research, 1981. 
 
Symbolic Consumer Behavior: An Introduction, with Morris B. Holbrook in Symbolic 
Consumer Behavior, Elizabeth C. Hirschman and Morris B. Holbrook (eds.), Association 
for Consumer Research, 1981. 
 
Comprehending Symbolic Consumption: Three Theoretical Issues, in Symbolic 
Consumer Behavior, Elizabeth C. Hirschman and Morris B. Holbrook (eds.), Association 
for Consumer Research, 1981. 
 
Commonality and Idiosyncrasy in Popular Culture, in Symbolic Consumer Behavior, 
Elizabeth C. Hirschman and Morris Holbrook (eds.), Association for Consumer 
Research, 1981. 
 
A Managerially-Relevant Profile of Debit Card Users, Proceedings, American Institute of 
Decision Sciences, National Conference, Las Vegas, NV, 1980. 
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Consumer Payment systems: Salient Attributes and Situational Effects, Proceedings, 
American Institute of Decision Sciences, National Conference, Las Vegas, NV, 1980. 
 
Proactive, Normative Retail Strategy: The Case of Urban Revitalization, Proceedings, 
American Institute for Decision Sciences, National Conference, Las Vegas, NV, 1980. 
 
Consumer Modernity, Cognitive Complexity, Creativity and Innovativeness, 
Proceedings, American Marketing Association National Educators' Conference, 
Chicago, IL, 1980. 
 
Retailing and the Production of Popular Culture, Proceedings, Retail Theory 
Conference, American Marketing Association and Institute of Retail Management, New 
York City, April 1980. 
 
Intercorrelations Among Theoretical Indicators of Creativity, Proceedings, European 
Association for Advanced Research in Marketing, Edinburgh, Scotland, March 1980. 
 
Toward a General Theory of Consumer Payment Systems, Proceedings, American 
Marketing Association National Theory Conference, Phoenix, AZ, 1980. 
 
Consumer Creativity: Its Nature and Measurement, Proceedings, Vol. 7, American 
Marketing Association National Theory Conference, Phoenix, AZ, 1980. 
 
Attributes of Attributes and Layers of Meaning, Advances in Consumer Research, Vol. 
7, Association for Consumer Research, San Francisco, CA, 1980. 
 
Retail Strategy and Cross-Shopping, with Thomas J. Stanley, Proceedings, Decision 
Sciences National Conference, New Orleans, LA, November, 1979. 
 
Bank Card Acceptance at Retail Stores: Estimating Incremental Volume, with Jac L. 
Goldstucker and Leonard Berry, Proceedings, National Educators' Conference, 
American Marketing Association, Minneapolis, MN, August, 1979. 
 
Behavioral Correlates of Service Innovation Adopters: A Cross National Replication and 
Extension, with Claes-Robert Julander, Proceedings, American Marketing Association, 
National Educators' Conference, Minneapolis, MN, August 1979. 
 
Retail Market Structure: Present and Potential, Proceedings, American An Empirical 
Examination of Alternative Models for Predicting Consumer Marketing Association 
Annual Educators' Conference, Minneapolis, MN, August 1979. 
 
Individual Creativity and Creativogenic Society, Proceedings, American Marketing 
Association National Theory Conference, Phoenix, AZ, February 1979. 
 
The Limits to Behavioral Generalizability, Proceedings, American Marketing Association 
Annual Educators' Conference, Chicago, IL, August 1978. 
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Ethnicity in Consumer Research: Embodying the Subject,(June 2009) with Stevie 
Watson, Second International Conference on Transformative Consumer Research, 
Villanova University, Philadelphia, PA, June 
 
The Ethnic Origins of Early Settlers in the Virginia Colony, paper presented to the 2009 
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BOOKS, MONOGRAPHS 
 
When Scotland Was Jewish, 2007, with Donald Panther-Yates, McFarland Publishers. 
 
Two Continents, One Culture: The Scotch Irish in Appalachia, (2006), with Pauline 
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Elizabeth C. Hirschman Page 21 
 
 

Co-editor with Morris Holbrook, Advances in Consumer Research, Vol. XII, Association 
for Consumer Research, Ann Arbor, MI, 1985. 
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Sources, American Marketing Association, Chicago, IL, 1980. 
 
Consumer Creativity, monograph prepared for the Consumer and Corporate Affairs 
Board of Canada, Ottawa, Canada, 1979, 156 pages. 
 
 
RESEARCH GRANTS RECEIVED 
 
New York University Faculty Research Grant, 1979, 1980 
 
Consumer and Corporate Affairs Board of Canada, 1979 
 
University of Pittsburgh Faculty Research Grant, 1978 
 
Rutgers Business School Faculty Research Grant, 2005, 2007 
 
 
PROFESSIONAL SERVICES AND ACTIVITIES 
 
Journal of Consumer Research, Editorial Board, 1991– 2007 
 
Journal of Retailing, Ad Hoc reviewer, 1978–1981, 1983– 
 
Journal of Advertising, Editorial Board, 1983–2005, now Ad Hoc reviewer 
 
Empirical Studies of the Arts, Editorial Board, 1981– 1988 
 
Journal of Business Research, Editorial Board, 1980–1990 
 
Journal of Marketing Research, Ad Hoc Reviewer, 1984– 
 
Journal of Marketing, Ad Hoc Reviewer 1981– 
 
Research in Marketing, Ad Hoc Reviewer, 1981– 
 
Journal of the Academy of Marketing Science, Ad Hoc reviewer 2008- 
 
Journal of Economic Psychology, Ad Hoc Reviewer, 2008 - 

 



Elizabeth C. Hirschman Page 22 
 
 

 

 
Journal of Consumer Research, Ad Hoc Reviewer, 1982–1991 
 
Journal of Business, Ad Hoc Reviewer, 1981– 
 
Journal of Macromarketing, Ad Hoc Reviewer, 1982– 
 
Vice President, Education Division, American Marketing Association — 1986–1987 
 
Treasurer, Association for Consumer Research — 1984–1985 
 
Program Chairman, Association for Consumer Research — 1984 
 
President-Elect, Association for Consumer Research — 1988-1989 
 
President, Association for Consumer Research — 1989-1990 
 
Achievement Award Committee, American Marketing Association — 1980, 1981 
 
Dissertation Award Committee, American Marketing Association — 1981 - 
 
Education Council, American Marketing Association, 1983 - 1987 
 
Marketing Thought Task Force, American Marketing Association, 1984-1987 
 
Doctoral Consortium Faculty Member, American Marketing Association — 1981, 1982, 
1985, 1986, 1987, 1994, 1996, 1999, 2000 
 
Review Board, American Marketing Association National Conference — 1981 -- 
 
Review Board, American Marketing Association Winter Conference — 1982 –  
 
Conference Committee, Association for Consumer Research — 1980, 1982, 1983, 
1985, 1998 
 
Review Board, Association for Consumer Research National Conference — 1979 – . 
 
Proposal Reviewer, National Science Foundation, 2000 -  
 


